USDA Agricultural Marketing Service
S U.S. DEPARTMENT OF AGRICULTURE

AMS Creating Opportunities for
American Farms &

Businesses



USDA Agricultural Marketing Service

_’ U.S. DEPARTMENT OF AGRICULTURE




USDA Agricultural Marketing Service

_ U.S. DEPARTMENT OF AGRICULTURE

..“‘ :

Wholesale Markets and Facility Design



USDA Agricultural Marketing Service

_ U.S. DEPARTMENT OF AGRICULTURE

hiladelphiPre-1955 Philaelphia 2018 Future Markets
Agricultural Marketing Act of 1946

81621. Congressional declaration of purpose; use of existing facilities; cooperation
with States

The Congress declares that a sound, efficient, and privately operated system for distributing
and marketing agricultural products is essential to a prosperous agriculture and is

iIndispensable to the maintenance of full employment and to the welfare, prosperity, and
health of the Nlation
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Local and Regional Foods Division
(LRFD) Branches

 Research: Explore common challenges that local and regional food
system stakeholders face by providing research and data that supports
market access and transparency.

e Qutreach & Technical Assistance: Works with USDA agencies and
external partners to share challenges and opportunities related to market
access and development in the local and regional food system community.

 Regional Food Business Centers: Establishing Regional Centers that
will provide coordination, technical assistance, and capacity building
support to small and midsize food and farm businesses, with a focus on
processing, distribution and aggregation, and market access challenges.
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Getting Started [w]{F-CRtkF]

The USDA Wholesale Markets and Facility Design program can assist
markets with many of their architectural design needs.
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Initial Kick-off Meeting

Some things we will talk about...

SITE SELECTION
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Programming

Some things we will talk about...

§
'

TYPE OF FACILITY | WHAT ARE THE WHO ARE YOU SERVING?
RESTRICTIONS?
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Design

Services include:
» Site selection (space planning, layout, etc.);

* |nitial design concept (sketches,
programming, floor plans, elevations, etc.);

* 3D Renderings;

« Coordination with local design
professionals as a non-contracted third

party;
* Review of environmental issues/impacts;

« and building cost study
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Project Examples

The USDA Wholesale Markets and Facility Design program can assist
markets with many of their architectural design needs.
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Local and Regional Food Systems

Production
(grow. horvest, pack)

Processing

[ingividuacls. buisnesses)

Waste Recovery

& Nufrient Cycling ‘ ’

Food System

Components

Preparation &

Consumption
[food choices)

Distribution

& Transportation
(local. regional, global)

Marketing

(food access)

Markets & Purchasing
lfood access) Adapted from: Shri, C.; Williams, C.E; Wilkins, J. & Eames-Sheavly, M.
2011
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CONSERVATION

Agricultural Conservation
Easement Program (NRCS)

Environmental Quality
Incentives Program (NRCS)
Community Compost and Farm Microloans (FSA)
Food Waste Reduction Project .
Cooperative Agreements (NRCS) Farm Storage Facility Loans (FSA)
Grass Fed Small and Very Small

Conservation Reserve
Producer Program (AMS)

Program (FSA)

Noninsured Crop Disaster

Assistance Program and

Other Disaster Assistance
Programs (FSA)

Conservation Stewardship
Program (NRCS)

Conservation Innovation

Grants (NRCS) Organic Cost Share (FSA)

Environmental Quality

Incentives Program (NRCS) Rural Energy for

America Program (RD)

Solid Waste Management

Grants (RD) Urban Agriculture and Innovation

Grants (NRCS)

Whole-Farm Revenue
Protection (RMA)

USDA PROGRAMS IN THE LOCAL FOOD SUPPLY CHAIN

USDA is committed to supporting robust regional food economies
across the food chain through the programs noted below.

PROCESSING

Agricultural Innovation
Center (RD)

Business and Industry
Guaranteed Loans (RD)

Community Facilities
Loans and Grants (RD)

Local Food
Promotion Program (AMS)

Regional Food Systems
Partnership Grants (AMS)

Rural Business
Development Grants (RD)

Urban Agriculture and Innovation

Grants (NRCS)

Value Added
Producer Grants (RD)

o

> AGGREGATION/

DISTRIBUTION

Business and Industry
Guaranteed Loans (RD)

Community Facilities
Loans and Grants (RD)

Farm Storage Facility Loans (FSA)

Local Food
Promotion Program (AMS)

Regional Food Systems
Partnership Grants (AMS)

Rural Business
Development Grants (RD)

Specialty Crop
Block Grants (AMS)

1l

> MARKETS/
CONSUMERS

Community Food Projects
Competitive Grants (NIFA)

Farm to School
Grant Program (FNS)

Farmers Market
Promotion Program (AMS)

Gus Schumacher Nutrition Incentive
Program (formerly FINI) (NIFA)

Regional Food Systems
Partnership Grants (AMS)

Senior Farmers’ Market Nutrition
Program (FNS)

Specialty Crop
Block Grants (AMS)

Urban Agriculture and Innovation
Grants (NRCS)

WIC Farmers’ Market Nutrition
Program (FNS)

RESEARCH, EDUCATION, AND TECHNICAL ASSISTANCE PROGRAMS ALONG THE SUPPLY CHAIN

Agriculture and Food
Research Initiative (NIFA)

Beginning Farmer and Rancher

Extension Risk Management (NIFA)

Federal State Marketing

Improvement Program (AMS)

Rural Cooperative Development Grants (RD)

Small Business Innovation Research (NIFA)

Socially Disadvantaged Group Grant (RD)

Development Program (MIFA)
Community Prosperity Funding Opportunity (OPPE)

Conservation Technical Assistance (NRCS)

Food Safety Outreach Program (NIFA)
Organic Research & Extension Initiative (NIFA)

Outreach and Assistance for Socially Disadvantaged and

Specialty Crop Block Grants (AMS)
Specialty Crop Research Initiative (NIFA)

Enhancing Agricultural Opportunities for Military Veteran Farmers and Ranchers Program

Sustainable Agriculture Research and
Education Program (NIFA)

Veterans (AGVETS) (NIFA)

{2501 Program) (OPPE)

www.ams usda.gov/localfood

Updated February 2021 =

USDA is an equal opportunity employer, provider, and lender.
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Thank you

Ron Batcher, AIA — USDA
ronald.batcher@usda.gov
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